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Abstrak 
Perdagangan elektronik atau e-commerce merupakan proses pertukaran 
informasi dan transaksi yang melibatkan barang dan jasa menggunakan teknologi 
informasi. Website digunakan sebagai katalog dari barang dan jasa yang 
ditawarkan, tempat berkomunikasi antara produsen, distributor, dan konsumen. 
Tokopedia, Bukalapak, dan Shopee adalah website e-commerce yang paling banyak 
dikunjungi oleh warganet Indonesia. Jika website e-commerce susah digunakan 
oleh calon pembeli makan akan ditinggalkan oleh calon pembeli. Karena tujuan 
konsumen saat menggunakan website e-commerce adalah melakukan pencarian 
barang yang diinginkan dan bertransaksi dengan secepat mungkin. 
Penelitian ini menggunakan Sirius untuk mengukur tingkat usability dari 
ketiga website. Sirius adalah framework untuk melakukan usability testing. 
Framework ini memiliki 10 aspek di dalamnya antara lain general aspect, identity 
and information, structure and navigation, labelling, page layout, UI 
comprehension, control and feedback, multimedia elements, search dan help. 
Setelah dievaluasi oleh para pakar didapatkan nilai persentasi global dan aspek-
aspek yang perlu dijadikan perhatian. 
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Abstract 
Electronic commerce or e-commerce is the process of exchanging 
information and transactions involving goods and services using information 
technology. The website is used as a catalog of goods and services offered, a place 
to communicate between producers, distributors and consumers. Tokopedia, 
Bukalapak, and Shopee are e-commerce websites that are most visited by 
Indonesian citizens. If the e-commerce website is difficult to use by potential buyers, 
they will be left by potential buyers. Because the purpose of consumers when using 
e-commerce websites is to search for desired items and transact as quickly as 
possible.  
This study uses Sirius to measure the level of usability of all three websites. 
Sirius is a framework for conducting usability testing. This framework has 10 
aspects including general aspects, identity and information, structure and 
navigation, labeling, page layout, UI comprehension, control and feedback, 
multimedia elements, search and help. After being evaluated by experts, the global 
percentage value and aspects that need attention are obtained. 
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